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Why do it? 

The Copenhagen talks affect all of us and we want to make sure people in Scotland send a clear message to world leaders that we want tough and effective action for climate justice. We would like you to collect messages from your town to send to Copenhagen. These will be included in an art installation in the centre of Copenhagen; form part of a one-off newspaper given to delegates at the negotiations; or be shown on a video loop in the conference centre where negotiations are taking place. Learn more about the project at http://www.foei.org/en/what-we-do/un-climate-talks/global/2009/climate-capsule Asking people to record/create messages will also help you to raise awareness of climate change in your local area, make new contacts and show people how they can be part of Scottish and international movement for climate justice.  

It’s a great chance to get in your local media to engage with people who haven’t seen the stall.

Finally, you can also use the day to ask your MP or MSP to take action on your behalf, by writing to Gordon Brown with our campaign goals. 

Planning your day of action
Collecting messages

We want to confront world leaders at the Copenhagen negotiations with voices of people from all around the world. There will be people gathering who are already suffering from the affects of climate change so perhaps you could record messages of solidarity with these people. Some people might want to tell world leaders about the need to act; others might want to share what they are doing in their own lives to tackle climate change.

You know better than us what will work in your town, but these are some ideas to start you off. Make sure you also ask people to sign a form (included in this pack) giving us permission to use their photo/video and helping us to keep in touch with them about the campaign.

· Draw, paint or sew messages onto paper or material. Get together pieces of scrap material in squares. Set up a table with fabric paints, buttons, sewing equipment, fabric pens, aprons and chairs. You’ll have to decide if this will work outside in November! Set up a clothes line between two poles/lampposts etc to peg messages onto throughout the day. Ask people to write their message to world leaders about climate change. They could simply write ‘Mrs Smith Demands Climate Justice’ or something more personal. You could also use paper. Bring paper weights if you’re doing it outside…

· Take photos. People hold up a message, or pose in a ready made picture frame and you take a photo of them on a digital camera. In order to use the photos we also need their written permission so ask them to put their name on a form as well. You could combine the two actions and ask them to hold up what they’ve drawn.

· [image: image3.wmf]Record videos. The installation will include projections of videos from around the world too. You could ask people to record their message to world leaders in a creative way, with their friends or family, or holding up a message/picture that they’ve made. Perhaps you could create a special sheltered area for doing this, which could be more visual – maybe using FOES umbrellas?

Making your stall look interesting
Message in a bottle

You could collect glass/plastic bottles and surround your stall with them. As well as lining them up, why not hang plastic bottles around the stall, on trees, from lampposts etc? When people write or draw their message on paper, they could role it up and put it in one of the bottles. We obviously won’t be able to take the messages with the bottles to Copenhagen, but can take the paper messages.
What about constructing a giant bottle from recycled plastic and asking people to put their messages into it? You could see if there are artists in your area that would like to make this as a community/school art project? This would make a great picture and would also attract people to the stall!
Our town Demands Climate Justice

Why not make a big collage/banner that people can contribute to throughout the day? This could say something like ‘Inverness Demands Climate Justice.’ People could colour part of it in, write their own message of have their photo taken underneath it after they have made their contribution?

The flood is coming

The demonstration in Copenhagen being organised by Friends of the Earth Europe is called ‘the human flood’. Activists from all over the world will ‘flood’ through the streets of Copenhagen in a peaceful protest, wearing blue and acting like a flood. You could link your action with this theme and attract attention by leaving Wellington boots, umbrellas, stickers, chalk signs etc in unusual places around the town, using the slogan ‘the flood is coming.’ However this idea might seem strange to people who haven’t heard of ‘the flood’, and might be very insensitive if you live in an area where people have had their homes flooded recently so think about your audience!

Things to arrange before the day
Decide where and when to have the stall. Think about dividing the day into shifts so people can give what time they have. 
Who will do what?

· Ask permission from the council/shopping centre owners to do a stall

· Get props and materials together

· Invite your MP/MSP and welcoming them on the day

· Approach passers by (this can be tiring so it may be good to swap this around)

· Helping people with messages

· [image: image4.wmf]Contacting the press and speaking to them on the day

· Taking photos of the action and sending these to the press

Helpful tips

Engaging the public on the day: 

Whether someone does a message or not is often down to the message they get in the first couple of seconds it takes for them to pass your stall. So think carefully about your opening sentence. Ideas could be: 

(a) "Hi, Would you like to take part in our action about climate change?" 

(b) "Hello, we're asking people to send a message to world leaders about climate change?

(c) “Please help tackle climate change by recording/drawing a message" 

Whatever you say, be friendly, polite, brief and to the point (and don't forget to smile!).

Sometimes a person might come to the stall with no intention of taking part in the action but with every intention of chatting to you about their own pet hate, or to argue that they think you are wrong. 

Think about how you might politely end these unduly lengthy conversations: 

(a) Arranging for another group member to politely call you away from the conversation can sometimes be a useful way of ending lengthy chats. 

(b) Agreeing a hand signal with other group members beforehand eg scratching the back of your head, can be used as a sign for someone to come and rescue you! 

Holding a stall is a great opportunity to recruit new members if you're part of a local group. Think about bringing: 

(a) Membership leaflets 

(b) Details of your next meeting for people to take away 

(c) Sign up sheets for your mailing list

Inviting your MP/MSP

Call your MP/MSP’s office to invite them to your action. Have an email with the details of what is happening ready to send along once you’ve spoken to someone. You could ask your MP/MSP to record/make a message. Make sure you take photo of them taking part!

For any advice on this contact our parliamentary officer, Francis Stuart at fstuart@foe-scotland.org.uk or call 0131 243 2701.
Engaging the media

What makes a news story? 

· conflict 

· scandal 

· gossip 

· celebrities 

· something new 

· something different 

· local people doing local things (for local news) 
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The importance of the first paragraph 

There is a common misconception that a press release’s first paragraph should be “an 

organisation is doing something to someone somewhere”. 

This is not news. Thousands of organsiations do things every day. Things like events 

are particularly uninteresting to journalists. You have to make it sound like news. Think of the impact and describe it. Who the organisation is, the date, the numbers etc are not as important and can follow. 

You have to make that first sentence snappy, in around 17-20 words, catch the interest of the journalist. Do not include unfamiliar names, jargon, acronyms, numbers – or anything else that would make it sound dull or put someone off. News desks receive thousands of press releases every day – your press release has to stand out. The journalist is going to think “So what? Who cares? What’s it got to do with me? Why would it interest our readers? 

Example: 

Environmental activists will scale to the top of a coal-fired power station and bring it to a standstill. 

When sending to a local paper, localise your first paragraph by putting in the location.
 NOT:

On 25 July at 1pm Greenpeace campaigners, who believe that the introduction of new coal fired power stations will jeopardise the Governments climate change targets, will climb to the top of Kingsnorth power station and bring it to a standstill. 

The rest of the news release, just like a news article, will follow. Every paragraph reiterates what the story is and you fill in the gaps – what exactly is happening, who is involved, when it is happening, where, how and why. More important information should be higher up as audience interest will fade the more they read. Often the end won’t be read. Press releases should be written in the present tense to make it more alive “says” rather than “said,” “is” rather than “was.” 

Target your news release 

· Who is the story most likely to interest? 

· Local media? Yes for local stories 

· Something happening in small town is not going to get picked up by national papers. 

Adapt your press release to make it different for local and national. There is no point in sending something that isn’t relevant, you just annoy them. 

· Is it news or features? 

· If you are going to send things to the media regularly, get to know your contacts. 

· Get the personal email address of the most relevant journalist (not news), take them for coffee, invite them to your events. Personal relationships really work. 

· If you want to phone to chase up, make sure you’re doing it to sell the story not just to check they got press release 

Time your news release 

Send press releases out by 10am, journalists meet at 11.30 and decide stories. Send it at 4pm and it’s too late – and it will be ignored for next day’s news 

If you want to call them do it first thing, as day progresses they will be busy writing up stories 

Think about when you send it. Local papers tend to be weekly, find out when their deadline is. News 1-3 days depending on urgency. Features 1-2 weeks. If you want to appear on a Monday send it on a Sunday, journalists are often bored and waiting to receive things.

Send it out 

Send your news release by email in the body of the text, not as an attachment, to the News/Features general email addresses AND the email addresses of the relevant correspondents. Ideally, personalise the email if you can. If sending on mass, make sure you put all the email addresses in the Bcc field. If organizing a photo call and no media turn up, send high quality photos to the photo desks as soon as possible afterwards. 

Keep it brief – equivalent of two sides of A4 with double line spacing. 
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